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0%
Madefrom Madefrom Usesless Minimalor Lastsa Locally Madeina  Displays Nothing,
recycled/ natural energy or recyclable/ long time produced  socially information it's just
repurposed materials/ resources  compostable/ responsible that helps me marketing
materials renewable  tomake biodegradable way understand

resources packaging the product’s
environmental

impact
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Percentage of consumers paying premium

SO

for their last sustainable purchase

45% paid a
premium of
1.23x more

——— 45% paid a
premium of
1.26x more

Groceries/food Household goods

——— 35% paid a
premium of
1.34x more

- 22% paid a
premium of
1.39x more

Transportation Home furnishing

and appliances

—— 30% paid a
premium of
1.26x more

Clothing and
footwear

——— 47% paid a
premium of
1.28x more

Beauty and
personal care

23 Nov 2023

16" Global Supply Chain & Logistics Summit

www.sclgsummit.org



&} Beyond compliance

Anticipate to:

Reduce Build Trust and

Overproduction Loyalty

SO

Changing

Preferences and
expectations

237 Nov 2023 16t Global Supply Chain & Logistics Summit

www.sclgsummit.org



WWWWW

=a e

SUSTAINABLE DEVELOPMENT

Gen Z cares about sustainability more
than anyone else —and is starting to
make others feel the same

Mar 18, 2022

Age of sustainability ... The generation known as 'Z' spans people born between 1995 and 2010. Image: Callum Shaw/Unsplash
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